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CONTACT

469.789.9843

sshardey@gmail.com
www.sarahhardey.com
linked.com/in/sarahhardey @s_hardey
PROFESSONAL SKILLS
Social Media

Project Management

Digital Content 

Content Strategy 

Data Analytics 

Market Research 

Blogging

Digital Communication
PERSONAL SKILLS
Self-motivated 
Communicator 

Organized

Focused

Time-management



SARAH HARDEY

SOCIAL MEDIA MANAGER

DIGITAL COMMUNICATIONS STRATEGIST
ABOUT
I am a digital communication strategist and social media manager. I have had the pleasure of working with companies of all sizes in a number of industries, including: professional services, education, retail, technology, and healthcare. I have helped companies find the most effective methods to interact with their customers, manage projects, and campaigns to achieve real, quantifiable results. 
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WORK EXPERIENCE 
SOCIAL MEDIA / DIGITAL COMMUNICATIONS MANAGER SDL | 2017

· Managed social media marketing efforts across multiple internal business groups in both the United States and Europe
· Developed process to improve content promotion throughout all social media and blog channels

· Managed marketing efforts at company events, such as SDL Connect, to engage with event attendees, promote company announcements and news, and share the event's experience live for those unable to attend the event in person. View campaign efforts #SDLConnect17.
DIGITAL COMMUNICATION STRATEGIST

UT Southwestern Medical Center | 2014 - 2017

· Promoted from Web Editor to Digital Communications Strategist to lead the launch of social media channels for the hospital, research facility, and schools within the medical center’s brand
· Work with design to create images for social media use, see examples.
· Ran one of UTSW's most successful campaigns, Nurses Week. Using #UTSWNursesRock, reaching 66,278 organic followers with over 150,000 organic comments and reactions. 
· Manage short-term digital marketing projects and campaigns to promote current research, patient stories, new medical procedures, student recruitment, and public events

· Organize and contribute to online events such as Facebook Live talk and live Twitter chats with health professionals, webinars, and engaging online with followers during live events on social media platforms 

· As Web Editor: updated and wrote copy for main websites, utsouthwestern.org, utsouthwestern.edu, and managed the company blog.


WORK EXPERIENCE 
DIGITAL MARKETING CONSULTANT AND PROJECT MANAGER Freelance | 2014 - 2015

Dallas Neighborhood Association

A Dallas neighborhood near the heart of downtown was looking to grow awareness and gain an online following. Using social media platforms, I created a content calendar and hosted online events. Our actions resulted in a 30% increase of online traffic within a 6-month period.

Sports Entertainment Facility

A family-owned entertainment company wanted to grow their business through digital marketing; to increase brand awareness, sales, and traffic to their physical location. I helped the owner define the company voice, created social media content, and taught their small marking team the basics of posting content to Facebook. My efforts increased online engagement, online customer interaction, and offline sales. 
Dallas University

The business school at a Dallas university wanted to increase the number of applications for their MBA program. Working with the small staff for the business school located at the university, we created a road map and timeline for weekly and monthly projects and completion goals. We created and managed their Facebook, Twitter, Pinterest, and Instagram accounts, and use digital ads to increase potential-student awareness. As a result of our efforts the number of applicants for the MBA program increase by 20% within a single semester.

DIGITAL MARKETING SPECIALIST & PROJECT MANAGER 
DXZ Media | 2014

· Managed four key client accounts for startup, creating marketing strategies to reach company and client goals

· Organized and managed clients’ projects and campaigns
· Created and curated content, text and images, that aligned with the clients’ company voice and brand
· Created competitive marketing research analysis and presented monthly metrics reports. 

EDUCATION

PROJECT MANAGEMENT (CERTIFICATE)
University of California, Irvine

2018
B.A. EMERGING MEDIA & COMMUNICATION (EMAC)
University of Texas at Dallas
2013

A.A. FINE ARTS

Brookhaven Community College
2011


